


Foster sustainable cultural organizations

Nurture agile, healthy, resilient organizations able to anticipate and meet all forms

of new challenges.

+ Cultural organizations receive assistance to adapt and thrive in
fundamentally changing conditions over the long-term through
information, training, assistance, and convening.

+ The landscape of cultural organizations, including their staff,
board, volunteers, donors, and audiences, becomes appropriately
diverse, reflecting the full socioeconomic, racial, educational, and
cultural diversity of Providence.

+ The creative sector helps preserve critical nonprofit cultural
organizations and jobs through the current economic recession
and recovery.

+ Increased funding from public sources and retained private-sector
contributions infuses cultural organizations with cash critical to
their survival.

CREATIVE PROVIDENCE: A CU

« The City leads initiatives with other funders to identify and create

new funding sources and post links online to information about
alternative sources of income for cultural organizations online.

+ Collaborations and restructuring among cultural organizations

achieve increased effectiveness and creativity in programs,
marketing, services, and facilities.

+ Funders adopt a common grant proposal form, as being

considered by Grant Makers Council of Rhode Island.

+ The Department of Art, Culture + Tourism becomes a central

hub of information about training, assistance, and opportunities
for collaboration by upgrading its website and e-newsletter,
complementing current promotion of cultural events.
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Create conditions for creative workers

to thrive in Providence

Support a vibrant community of individual artists, scholars, writers, designers, and entertainers to

sustain the creative city.

+ Individual artists have access to a robust infrastructure for
technical assistance and support, allowing them to generate
adequate revenues and working capital, and to reduce costs.

« Providence becomes a dynamic, regional arts market and center
for creativity. The Department of Art, Culture + Tourism helps
artists connect with buyers, audiences, collectors, contracts,
and capital, and leads efforts to encourage funders to retain
and enhance grants for individual artists and to develop new
substantial funds.

- (City initiatives, private galleries, and artist-driven ventures
continue to encourage the development of a diverse mix of
educational and nonprofit institutional venues to show and
sell artists’ work, providing opportunities for artists to engage
audiences at multiple levels.

- Artists have access to multiple options for creative workspaces,
living spaces, and presentation venues.

- Providence artists and creators receive recognition as

community leaders who make significant contributions to the
social and creative capital of the city.

+ The Department of Art, Culture + Tourism facilitates

connections among creative workers and across other sectors to
stimulate the development of a more formal artist network by
creating additional social networking opportunities online and
face-to-face. The City will showcase and incorporate the work
of local artists into the fabric of its activities, including the built
environment, the natural environment, and special events.

+ The creative sector advocates for, and practices, public policies

and attitudes that value and respect creative workers as
professionals. The Department of Art, Culture + Tourism
continues to advocate that artists are individual workers and
must be compensated fairly for their services.

LEFT TO RIGHT: THE STEEL YARD, AS220 FAB LAB
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WATERPLACE PARK

Raise public awareness of

the creative sector

Strengthen marketing, advocacy, and tourism to increase participation and engagement.

- Consistent messaging of Providence, the Creative Capital
effectively markets cultural attractions and helps promote
creative sector resources to visitors and residents.

- People easily locate the city’s arts, culture, and creativity
through the creation of an information portal with
coordinated information, calendars, ticketing, and links to
events and opportunities. Artists and presenters may readily
post information on this central online data portal.

- Strong partnerships among tourism, the hospitality industry,
cultural organizations and event staff develop more robust
cross-marketing and encourage collaborations including the
bundling of events and services.

+ Rhode Island Citizens for the Arts coordinates statewide
advocacy to enhance appreciation of the value of
arts and culture.

- Funders and service organizations help strengthen artists’
and arts organizations’ ability to fulfill their missions.

- The creative sector is recognized as central to Providence’s

quality of life, attractiveness to business and investment, and
returning prosperity.

+ The Department of Art, Culture + Tourism works with elected

officials, advocacy organizations, foundations, and individual
cultural organizations to cultivate sustained public and private
sources of funding and cultural organizations’ capacity to raise
operating and programming funds.
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PROVIDENCE THE CREATIVE CAPITAL
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http://providenceri.com/ArtCultureTourism
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